JOB DESCRIPTION: ASSOCIATE (BRANDING & SELLING RIGHTS):

An Associate Branding & Selling Rights manages the marketing efforts of company to improve company’s presence in the market that results in attracting potential investors / clients for Public / Private Partnership.

The job responsibilities of an Associate (Branding & Selling Rights) includes the following: -

Marketing Strategy & Implementation:

· Assist in developing and implementing marketing strategies specifically for railway estate development projects.
· Support promotional activities for commercial utilization of railway lands, including branding efforts for mixed-use developments, hotels, shopping malls, and corporate offices.
· Contribute to campaigns aimed at attracting investors and developers for Public-Private Partnerships.

Market Research & Analysis:

· Conduct market research to understand real estate trends, identify potential partners, and analyze competitor activities in the commercial property sector.
· Gather insights on demand for various types of commercial properties on railway land (e.g., fuel stations, retail outlets, educational institutes).
· Content & Communication:
· Support the creation of marketing collateral, presentations, and digital content related to REDAMCO's projects and investment opportunities.
· Assist in maintaining communication with stakeholders, potential investors, and the public regarding REDAMCO's initiatives.
 
Brand Stewardship:

· Ensure consistent branding and messaging across all marketing materials and communications, aligning with REDAMCO's vision and Pakistan Railways' objectives.
· Help maintain the brand image and reputation of REDAMCO as a leader in railway estate development.
 
Project Support & Coordination:

· Collaborate with various internal departments (Estate, Legal, Procurement) and external partners on marketing-related aspects of projects.
· Assist in tracking the progress and effectiveness of marketing efforts for different development projects.

QUALIFICATIONS & EXPERIENCE:

· A Master’s or Bachelor’s degree in Business Administration, Marketing, or a related field.
· 3 to 5 years of relevant experience in marketing, brand management, or real estate development is generally required.
· Strong communication, analytical, and organizational skills.




